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INNTRUCTTONS:
a) Al Questions are Compulsory
b)Y Figures to the vight indicate marks

Q.1 Answer ANY FOUR trom the followina: (4x4=10)
a) Copyaaiting,

DIAdvertismyg research

A Tour functions of an advertining ageney .,

d) Principles tor effective copywiiting for prant.

W hat s livout i Adverising?

0 What s visual communicauon?

Q.2 Answer ANY FOUR from the following: (4x4=10)
a) Fee payvment method of ageney compensation.

b) Lavout in Advertising.

¢)Objectives of testing advertising effectiveness.

d) What is Visual communication?

¢) Verbal svmbols in Advertising.

N Guidelines for drafting a good copy.

Q.3 A) Stuate and explain the techniques of Visuals. (12)
OR
Q.3 B) What is Slogan? Explain the guidelines for eftective Slogan. (12)
Q.4 A) Explain the principles of a good layout. (12)
OR
Q.4 B) Describe in detail the elements of an Advertising. (12)
Q.5 A) What do you mean by testing advertising eflectiveness? State its importance. (12)
OR
Q.5 B) Explain the post-testing methods of testing advertising effectiveness. (12)
Q.6 A) What are the factors considered in selecting an Advertising agency? (12)
OR
Q.6 B) Explain the functions of an advertising agency. (12)
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