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Introduction to Marketing
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Instruction: 1. All questions are compulsory, however internal choice is available
2. Figures to the right indicate maximum marks allotted to the quesuons.

Q.1. Answer any four of the following: (16)
W) Market Concepts.
b) Kinds of goods.
¢) Features of Marketing.
d) Product Marketing Mix.,
¢) Types of Distribution Channels.
1) Catalog Marketing.

Q.2. Answer any tour of the following:

(16)
a) Geographic and Demographic Market Segmentation.
b) Marketing Environment.
¢) Internal factors influencing Buyer behavior.
d) Altemauve strategies for entering Global Market.
¢) Telemarketing.
f) On-line Marketing.
Q-3.a) Define marketing and present the scope of Marketing, (12)
OR i
b) Describe the Marketing concepts. (12)
Q.4.2) Define market segmentation and comment on the need for Market Segmentation. (12)
OR
b) What is Marketing Research? Discuss the importance of Marketing Research. (12)

Q.3.a) What is Sales Force Management? What are the major components of Sales Force
Management? (12)
OR

b) Outline the need for Social Responsibility of Marketing.

(12)

Q.6.2) Describe the areas in Physical Distribution. (12)
OR

b) Comment on the need for Consumer Protection. (12)
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