( N

Callege of A
YKL Com, 1 ster end exaomd i)

Marketing Managencnt,

Date : 021172018

cand Cammeree, ©C nneolim -Saleette o

Oet/™Noy 20018

Duration : 2 hours

Time : 10,00 am (0 12:00 noon Marks : 80
Instructions:
1) All questions are compulsory, however internal choice is available.
ii) Answer sub-questions in question 1 and question 2, in not more than 100
words cach

iii)  Answer question 3 to question 6 each in not more than 400 words
iv)  Figures to the right indicate maximum marks to the question/sub-question.

Q. 1. Answer any four of the following
1) Meaning of labelling
11) Importance of Marketing
iii) Psychological pricing
iv ) Definition of sales promotion
v) Role of advertising in Marketing
vi ) Order Processing
Q.2. Answer any four of the following
1) Concept of Marketing
i1) Product Planning
1ii) Importance of Pricing
1v ) Penetration Pricing
v ) Meaning of Advertising
vi ) Zero-level channel
Q.3. A) What is Marketing? Explain any six concepts of Marketing
OR

Q.3.B3) Deseribe in detail the stives of product life cycle

(4x4=16 marks)

(4x4=16 marks)
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Q.4.A) Explani the internal and extern

factors influencing pit
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ing AeCISIOnSs Il a M. o

(12)
1
OR .
Q.4.B) What - the different types of rricing policies whic 2= followed by 2 maric:
(12)
Q.5.A) Discuss the objectives of advertising in detail (12) :
OR
Q.5.B) Explain the meaning and steps in personal selling (12)
Q.6.A) What do you mean by Physical distribution ? Explain the elements of Physical )
distribution in detail (1z)
OR
Q.6.B) Explain the factors influencing choice of channels of distribution. (12)
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