T CES COLLEGE OF Al . 1 SALCETE-GOA
LLEGE OF ARTS AND COMMERCE, CUNCOLIM, SA FR 2019

PV ILCONM SEMESTER | 1N EXAMINATION OCTOBERNOVEME

SUBIECT: MARKETING AGEMENT CODE:GE-]
DATE: 23|19 VETING MANAGEMEN 1000 am 10 12Noon
DURA TTON: X hours MAX. MARKS: 80

INSTRUCTIONS: lﬁrlif(llftqub’l nII]ﬁIcslinus

2] Figures o the right indicate full marks.

—_—
e e,

Q. 11 Write short notes on ANY FOUR of the following
n] New produet development

b Essentinly of a good brand name
¢| Personal selling

(4x4=16]

d]Importance of sales promotion o consumers
o] Geographical Pricing
(] Importance of marketing

Q.2] Write short notes on ANY FOUR Of the following jaxt=te)
n] Packaging

b] Produet Lite Cyele

¢| Public Relations

d]Importance of sales promotion to the manufacturer

¢] Methods of pricing

{] Steps in personal selling

Moy ? . X 2
Q.3.A] Whatis labeling? Explain the importance of labeling a product. (2]

L OR (12]
Q.J. B] Describe in detail concepts of marketing.

Q.. A) Explain the intemnal and external factors influencing pricing decisions . (12]
OR [12]

Q.4.B] State and explain pricing policies which are used by the marketers.

Q.5 A] What is advertising? Explain limitations of advertising. (12]
OR . (12)

Q.5.B] Explain in detail major tools of sales promotion.

Q.6.A] Explain the meaning of physical distribution. Describe the elements of physical 2]

distribution.
OR . . . “21
Q.6.B] Explain the factors influencing choice of channel of distribution.
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